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Planet
It is our responsibility to supply 
the most sustainable products 
that cause the least harm 
and deliver them in the most 
efficient way.   

Sustainable 
Solutions
Our Sustainable Solutions 
are the key to unlocking 
industry-wide change, making 
sustainable cleaning the easy 
choice. 

People
People are the driving force 
for stronger communities and 
a healthier environment. We 
celebrate diversity and foster 
an inclusive workplace that 
puts employee wellbeing 
at the heart of our business, 
nurtures talent and generates 
social value for a better world.

Our Sustainable Pillars

Our Vision
Driving radical industry change through

sustainable products and solutions that don’t cost the Earth

Welcome
Bunzl Cleaning & Hygiene Supplies (BCHS) are committed to reducing our impact on the environment by 
considering our actions and working with customers and suppliers to find solutions that support a more sustainable 
way of working. The contents of this Sustainability Report reflects our long-standing commitment to protect our 
environment, secure our supply chain and promote the wellbeing of the global community in which we operate.  

Click here to view

To find out more 
click here to view

https://www.youtube.com/watch?v=YjCHa4_TFb4
https://www.bunzlchs.com/sustainability


Sustainability at a Glance

15%

Sustainable Solutions

reduction in Scope 1 & 2 
carbon intensity since 2019

of electricity from 
renewable sources

100%
reduction in energy 

consumption since 2019

11.1%

of company cars are 
hybrid or full-electric

21.67%
reduction in fuel 

consumption since 2019

14.4%

Planet People

raised for Emmaus since 2019
£174,919

Our employees have access to several resources to 
support mental, physical and financial wellbeing

To drive radical industry 
change through the 

innovation of sustainable 
products and solutions that 

don’t cost the Earth.

Wellness Toolkit

online courses available to BCHS employees 
through our training platform, YELP

1,000+

Our Inspiring Women In Bunzl & Inpiring 
Ethnicity in Bunzl groups provide a platform 

for race and gender issues

A programme to search for and 
introduce the most innovative, 

sustainable solutions to the industry

Committed to Net Zero 
by 2050, at the latest.

Our Vision

A visual indicator of a product’s 
sustainability to support decision-making 

by using an objective set of key 
sustainable attributes

TM

Product
Award

This programme encourages changing 
behaviours and can offset delivery 

emissions to support our customers 
sustainability strategies

TM

Carbon
Offset

We show how small changes to our 
customer’s delivery and ordering profiles 

could reduce carbon emissions and 
environmental impact

TM

Carbon
Forecast



Planet



Planet

Our solutions significantly reduce road miles and minimise both our and our customers’ 
carbon footprint by consolidating multiple items into single mixed pallet deliveries. We’re 
also playing our part by cutting emissions across our own business – because it’s critical 
that we support the global efforts to limit warming.

In 2022, we will work to have these targets approved by the SBTi and will be including our 
Scope 3 emissions in this process. Bunzl plc have committed to reach Net Zero (including 
Scopes 1, 2 and 3.

As we head towards 2030, Bunzl plc will be:

Our Net Zero 
Commitment

The impacts of climate change are already with us, as extreme 
weather and biodiversity loss affects the communities least 
able to withstand it. Without concerted and ambitious action 
from companies and governments, climate change will have a 
significant effect on our businesses and our daily lives.

2025 2030 2050

Net zero by 2050 at the latest3

Committing to SBTi1 

approved targets with Scope 
3 emissions included

100% group-wide renewable energy 
procurement by 2030

25% more efficient by 2025 and 50% by 20302

Today

Tomorrow

Beyond

Procuring and 
generating renewable 

energy

Taking energy 
efficiency measures in 

warehouses

Trialling alternative 
fuels in our larger 

vehicles

Transitioning applicable 
fleet to low and zero 

carbon solutions

Notes:
1. SBTi = Science Based Targets Initiative | 2. Scope 1 and 2 emissions | 3. Scope 1,2 and 3 emissions

In 2021, Bunzl plc joined the largest alliance on 
climate change. We have committed to the Business 
ambition for 1.5°C and are now members of Race 
to Zero. Bunzl plc has also announced new, long-
term carbon efficiency targets across the group for 
our Scope 1 and 2 emissions that are aligned to the 
Science-Based Targets initiative (SBTi), these are;

25% Improvement in carbon 
efficiency by 2025 from 
2019 levels

50% Improvement in carbon 
efficiency by 2030 from 
2019 levels



2019 2020 2021

tonnes CO2

Scope 1 2,366 2,120 1,902

Annual Change -2.5% -10.4% -10.3%

Scope 2 353 360 285

Annual Change -2.2% 2.0% -20.8%

Total Scope 1 & 2 2,719 2,480 2,187

Annual change -2.4% -8.8% -11.8%

Emissions Intensity
tonnes CO2

e/£m revenue 18 16.4 15.3

Our actual Scope 1 and 2 emissions 
have fallen by 20% since 2019 and  
6.7% since 2020.

Carbon Footprint

*Whilst progress has been made, COVID-19 had a significant effect on the way we operated during our 2020 and 2021 reporting years, which 
has create an anomaly in our long-term trend that will be challenging to fully understand until the end of our next reporting year.

Owing to improvements in our fleet and warehouse energy efficiency.*

STAT ZONE

15% more efficient 
since 2019

We have 
become

2019 2020 2021 2022 2023 2024 2025
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Carbon efficiency is inherent in our business model, consolidating products into one drop 
is significantly more efficient. At BCHS, we work with our customers to create smarter 
ordering profiles, minimizing the number of small orders placed to further improve the 
carbon efficiency of our deliveries. 

The diesel used in our commercial vehicles has fallen 9% since 2019, largely due to the 
continued use of vehicle telematics and our route optimization system, Verizon Connect. 
During 2021, we have also seen our first year with the permanent inclusion of solar 
film matting in our fleet. Now on board 5 vehicles in BCHS, this technology charges an 
auxiliary battery that powers the lights, heating, radio and, most importantly, the tail lift. 
This enables our drivers to turn the engine off when making deliveries to our customers’ 
sites, saving up to 700L of fuel and 1800kg CO2 per vehicle annually. At BCHS, we have set 
out to retrofit existing vehicles with this technology and now ensure all appropriate newly 
leased delivery vehicles have solar film matting on board, enabling us to make the most of 
more efficient engines in conjunction with this fuel-saving technology.

We have reduced our fuel consumption by 14.4% since 
2019. This has been led primarily by the impact of COVID-19 
restrictions and subsequent uptake of technology to 
conduct meetings virtually, seeing a 46% decline in diesel 
used in company cars over the last two years. While more 
employees are now opting for hybrid or electric cars, it is 
too soon to fully understand the impact of this shift on our 
overall resource consumption. 

Fuel 
Consumption

DID YOU KNOW?

We have fitted solar matting to 5 vehicles 
in our fleet, saving up to 700L of fuel and 

1800kg CO2 per vehicle annually! 

14.4% decrease in fuel 
consumption since 2019

STAT ZONE

Planet



Our energy consumption has fallen by 11.1% since 2019. 
This is predominantly due to the impact of COVID-19 
restrictions leading to more home-working and reducing 
the amount of resources used by our branches, however we 
have seen further warehouses installed with LED lighting 
and motion sensors, reducing electricity consumption by 
up to 50% in those branches. By 2023, we plan to have LED 
lighting in at least 50% of our warehouses. 

Energy
Consumption

Wind (57%)Hydropower (3.8%)

Solar (13.9%)Bioenergy (25.3%)

2019 2020 2021

Energy Consumption 
(kWh/1000)

1,702 1,529 1,513

Many of our warehouses are installed with 
LED lighting and motion sensors, reducing 

electricity consumption by up to 50%. 

Click to find out more.11.1%
reduction in gas & electricity 
consumption since 2019

STAT ZONE

Our business is supplied with 100% renewable 
electricity from REGO-backed sources.

Planet



Since the survey, we have identified our main uses of single-use plastic items and begun trialling 
alternatives to plastic pallet wrap. This highly versatile packaging material enables us to secure 
product to pallets for transport to customer sites, where a whole pallet can be delivered or broken 
down for multiple deliveries, however the resulting waste is not easily recyclable at customer sites. 
To address this, we have tried a variety of solutions including card banding and reusable netting 
on deliveries out of our Newbury branch. As we go into 2022, we have extended the trial across a 
selection of our branches to enable us to find a long-term solution to plastic pallet wrap. 

We have also adopted branded paper tape for use across all of our branches to significantly 
reduce the use of plastic-based parcel tape. When used with a water tape machine, associated 
waste can be almost entirely removed as the machine cuts strips to the exact length required 
and allows us to add no additional plastic to product packaging before it leaves our warehouse.

As part of its commitment to work with customers and suppliers to 
promote and support a sustainable approach to the products it sells, 

Bunzl UK & Ireland has made several changes to its exclusive brand 
PRISTINE paper hygiene range to boost its sustainability credentials. 

The first important change has been a switch from plastic film to paper wrap on 
the outer wrapping on three of its PRISTINE paper hand towel products. By pro-

actively introducing this new packaging on these products, Bunzl UK & Ireland is 
preventing over 1.65 million pieces of single-use plastic entering the supply chain 
each year. The paper wraps are also recyclable when placed in mixed recycling to 

be identified and segregated at a MRF (Material Recovery Facility).
 

Adding further to its sustainability credentials, 24 out of 28 products in the PRISTINE 
paper hygiene range are now FSC MIX certified. FSC (Forest Stewardship Council) is 

a non-profit organization that sets certain high standards to make sure that forestry is 
practiced in an environmentally responsible and socially beneficial manner.

In 2021, we began our journey towards removing single-use plastics from our 
operations by 2023. In April, we surveyed staff views on single-use plastics 
at work and home with 95% of respondents sharing that they think it’s 
important that we remove single-use plastics from our operations. 

Waste
Management

Bunzl UK & Ireland is 
preventing over

1.65m
pieces of single-use plastic 
from entering the supply 

Trials show that we typicaly 
need only one roll of gummed 
water tape for every 25 rolls of 

plastic parcel tape.

STAT ZONE

 “We are working collaboratively 
with the supply chain to examine 

what practical changes we can 
make to reduce waste in the 
cleaning industry. Swapping 

plastic film for paper wrap is a 
great example of how a relatively 

small change can make a big 
impact.”

Anna McArdle
Head of Sustainability at
 Bunzl Cleaning & Safety

Planet
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At Bunzl Cleaning and Hygiene Supplies, our core values underpin the way our people work together.

Our Company Values

As collaborators, 
we work together, 

succeed together and 
celebrate together. 

Collaborative 

Always devoted, 
we show passion & 

determination on our 
journey.

DevotedCustomer  
Focused 

By being customer 
focused, we always 

deliver an outstanding 
experience. 

With sustainability at 
the forefront, we think 
for the future, not just 

for now.

Sustainable

As pioneers, we think 
differently and think 

big. 

Pioneering

People



We are proud to have worked with Emmaus UK for a third year 
to continue to support their work to end homelessness.

Emmaus communities don’t just offer a bed for the night, they offer 
a home for as long as someone needs it, as well as meaningful 
work in their social enterprises. This opportunity, to become part 
of a community and contribute to it, plays an important role in 
restoring self-esteem and helping Emmaus companions overcome 
homelessness in the long term.

Emmaus have other support hubs in Ipswich and Felixstowe, which, 
over the last five years, have helped almost 400 people with issues 
such as job seeking, benefits, housing advice, substance misuse 
and physical and mental wellbeing.

The new community café, shop and support hub at the Royal 
Oak will provide a safe, welcoming and positive space for people 
to come and enjoy freshly cooked food while accessing the 
Emmaus Suffolk support services if needed.

Like Emmaus Suffolk’s other social enterprises in Ipswich and 
Felixstowe, the community café and charity shop will also 
provide volunteering opportunities for people experiencing 
isolation, loneliness and long-term unemployment. This 
model has enabled many Emmaus Suffolk volunteers to 
move on to employment, training or education.

Charity
Partnership

The value of our partnership 
with Emmaus UK, including 

donations and in-kind 
contributions, comes to

£175k

Our Charity partnerPeople



“ We’ve supported almost 400 people 
through our support hubs and volunteering 
opportunities, and I am delighted that we can 
now support even more people thanks to the 
opening of our community café, shop and 
hub at the Royal Oak. Thank you to everyone 
who has helped to make our dream of a café, 
shop and hub at the Royal Oak a reality, from 
those organisations and individuals who 
have donated money, to all our volunteers 
who have cleaned, painted and helped to 
bring it to life, and to our customers who 
support our work by visiting our shops 
and social enterprises.”

Clare Staddon, 
CEO of Emmaus Suffolk

DID YOU KNOW?

In 2021, we raised £21,540 for Emmaus 
in addition to stock donations. These 

donations have helped Emmaus in opening 
their new Hub in Ipswich, the Royal Oak, 
which opened on 1st December 2021. 

Our Charity partnerPeople



Every employee has one day’s paid 
volunteering leave to support a cause 
of their choice; this could be spending a 
day with Emmaus, conservation work or 
going into their local school.

Due to Covid restrictions, it has been 
challenging to make the most of our 
volunteering potential this year. 

To help employees find opportunities, 
we set up ‘Volunteering Matchmaking’ 
clinics to connect people with 
organizations looking for volunteers. We 
have been able to support a range of 
local causes through volunteering this 
year including Cumbria Wildlife Trust, 
Emmaus and the Canal and River Trust. 

We want to be a part of the communities that we work within. In 
addition to our chosen charity, Emmaus, we commit to raising funds 
and helping charities, businesses and councils within our local 
branch areas. In 2021, we were able to support a range of causes 
including Rowcroft Hospice in Torquey, Pathway in Great Yarmouth, 
Save the Children and The Hygiene Bank. 

Community

3,900 hours of volunteering 
potential every year

STAT ZONE

Volunteering Opportunities

People



The ‘Culture Club’ is an initiative that promotes our core values 
within the workplace. Focusing on employee wellbeing, the 
Culture Club allows people to take part in different activities each 
month, either within their branch or in partnership with local 
organisations and communities.

Employee 
Wellbeing

Through Culture Club we have participated in:

• Branch BBQ’s

• Fundraising Lunches

• Department Volunteering Days

• Company Competitions

• Monthly Team calls

In 2021, to demonstrate the collaborative nature at BCHS 
we transported a giant tennis ball around our branches. This 
took place during National Inclusion Week, highlighting our 

connectedness within and across branches.

People



Neyber is a free financial education and support service. Employees 
have access to affordable loans, which can be repaid straight from a 
team member’s salary for better financial wellbeing.

All employees have access to Hapi Benefits which gives them access to 
discounts from hundreds of retailers and tracks their savings.

Employee Benefits
We offer a range of enhanced benefits to our employees including:

Our employees have access to several benefits to support 
mental, physical and financial wellbeing.

Wellness Toolkit
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• Increased Maternity/Paternity

• Childcare vouchers/tax-free childcare

• Personal Pension Plan

• Extra holiday purchase scheme

• Discounted share scheme

• 1 day’s annual leave to volunteer

• Flexible working

• High Potential training programme

• Regular staff surveys and localised 

forums

Neyber is a free financial education and support service. Employees 
have access to affordable loans, which can be repaid straight from a 
team member’s salary for better financial wellbeing.

All employees have access to Hapi Benefits which gives them access to 
discounts from hundreds of retailers and tracks their savings.

The Employee Assistance Programme ensures our employees always 
have support available for their mental health and wellbeing, whether 
it’s about personal, work, relationship or family matters, daily living or 
life events.

People



Yelp is an online training portal where employees have access to thousands 
of online courses. They can develop their talent professionally and personally 
without the need to travel to training centres. Courses available vary from 
corporate responsibility to maths, management and sales skills.

As well as access to the latest sustainability news, as members of the Supply 
Chain Sustainability School we can utilise a wealth of online training resources. 

In 2015 Bunzl Cleaning & Hygiene Supplies became a member of the Supply Chain 
Sustainability School. We have now proudly attained Gold member status. Joining the school 
has enabled us to access resources and create Learning Pathways for our teams to support 
our customers with greater knowledge and understanding.

The digital library contains thousands of courses with key topics including, Energy & Carbon, 
Air Quality, Fairness, Inclusion & Respect, Social Value, and Waste & Resource Efficiency. 

With sustainability as our driving force, we actively learn from the school’s resources to 
ensure the actions we take reflect our devotion to the environment.  

Professional
Development

1000+ courses are available through Yelp 
and the Sustainability School

STAT ZONE

People

https://www.supplychainschool.co.uk/


This course is designed to help support people within the business 
in becoming successful future managers, teaching them all the 
necessary skills and undertaking workshops with existing managers 
from within the business. This allows employees  to have a real 
hands-on approach that will benefit them in their future role and 
ultimately go towards the success of their managerial style.

High Potential Programme

“The High Potential Programme has provided me with an enhanced 
knowledge of the wider business and allowed me to collaborate with 
likeminded people from other operating companies who are pioneering 
within their roles. 

Being assigned a mentor provided me with a breakthrough moment in my 
career and I learned some very valuable skills. The Thomas International 
courses were a great addition to my development and gave me confidence 
in knowing I am on the right path. The High Potential Programme offers 
insight, training and personal development for future leaders and is a true 
testament that Bunzl invests in its people.”

Colin Slater-Mairs said:

“The High Potential programme gave me the opportunity to work on projects and 
with people I would otherwise not have the chance to work with. 

Working with people from varied job roles and perspectives has given me a great 
insight into how different arms of the business operate and how this ultimately all 
ties into Bunzl UK&I. 

Having the opportunity to present to the board of directors at the end of the 
course was a great challenge and while I was nervous, it was a brilliant experience!” 

Oliver Colvin-Slee said:

Professional
Development

Courses Included:
• People Management
• Foundation, Intermediate & Advanced Management
• Situational Leadership
• Mental Health
• Diversity & Inlcusion

People



Inspiring Women in Bunzl
At Bunzl UK and Ireland, our Inspiring Women network aims to be the 
catalyst for Bunzl to lead the way in creating a supportive and empowering 
culture for women to achieve their goals. The initiative aims to identify 
high potential female employees and support their development into 
senior leadership team positions to foster an inclusive and diverse 
management team.

2021 saw an extension of the Inspiring Women In Bunzl initiative. We 
saw our first full year with regional networks who presented to Senior 
Leadership teams at board meetings across BUKI and have now 
implemented unconscious bias training for all new employees and 
supplied ‘table talkers’ for all managers to promote discussion around 
the topic. 

Encouragingly the number of women in UK & Ireland’s leadership 
team increased by 40% from 2018-2020. The Inspiring Women 
network now offers a mentoring programme to support further 
women in Bunzl aspiring towards leadership roles.

“It has been really exciting to see how IWIB has evolved and to 
be part of that process. I am so proud to work for a company that 
recognises the real benefits of diversity and inclusion across all areas 
of a business and is fully supportive of bringing about change.”

Debbie Gaskell said:

Diversity
& Inclusion

37.5% women on 
the board (globally)

STAT ZONE

40% female representation 
Bunzl PLC

STAT ZONE

People



Inspiring Ethnicity in Bunzl
Bunzl UK and Ireland launched the Inspiring Ethnicity in Bunzl 
initiative in November 2020, to reiterate that racism, prejudice or any 
form of discrimination cannot be tolerated. 

In the last year, we have delivered multiple ‘safe space’ sessions with 
management teams across Bunzl UK and Ireland. These sessions 
have promoted intense learning around diversity and inclusion 
and provided an opportunity for our senior management teams 
to develop a deeper understanding of the topic. 

The initiative has developed resources to highlight important 
cultural events through the year. Posters have been created 
and displayed around the business and insight documents 
created for  management teams. This has helped people to 
better understand important events such as black history 
month and recognise special celebrations such as Diwali, 
Yom Kippur and Eid. During National Inclusion Week, our 
Culture Club ran a campaign to encourage colleagues to 
learn more about each other and celebrate our diversity.

“During 2021 we made great progress with our Inspiring Ethnicity 
in Bunzl focus. The team shared “safe space” sessions with 
senior management teams which really enabled people to ask 
those sensitive questions or questions that they were not sure 
about asking for fear of being judged. The sessions went down 
really well, and we will look at how we can roll those out to other 
team members during the course of 2022.

Throughout 2021 the team also provided great information on 
different topics from Yom Kippur to Diwali to Xmas and took part 
in National Inclusion Week across BUKI.

We also had time with Bunzl PLC’s senior management team and 
again were able to do a “safe space” session together with our 
colleagues from Bunzl North America.

Across Bunzl the topic of diversity is high on the agenda and the 
importance of being an inclusive business is recognised and we 
will continue our focus on ethnicity during 2022.”

Jarn Gill said:Diversity
& Inclusion

People



Sustainable 
Solutions
Driving radical industry change 
through sustainable products and 
solutions that don’t cost the Earth



Driving radical industry change through sustainable products and 
solutions that don’t cost the Earth

At BCHS, we devote time to every customer to understand their sustainability goals and priorities in order to 
tailor the products and expertise offered.

Using our Carbon Forecast tool, we supply our customers with an increasinly clear picture of their Scope 3 
carbon emissions with us. We then support them with a route map to reduce their emissions and conduct 
regular reviews to reflect a joint effort towards emissions reduction.

At BCHS, we aim to enable every customer to make informed choices on the products they buy through the 
Product Award. Acting as a thorough, reliable and visual indiciator of a product’s sustainability, Product Award 
creteria will grow and change as the industry moves forward.

We believe the BHCS Sustainable Solutions are the key to unlocking industry-wide change, making 
sustainable cleaning the easy choice.

Sustainable Solutions



We show how small changes to our customers’ delivery and ordering profiles could reduce 
carbon emissions and environmental impact

Using Carbon Forecast, we are able to demonstrate how small changes to our customers’ delivery and ordering profiles 
could reduce the carbon emissions and environmental impact we share. In the report, we show how small changes in 
ordering patterns and product choices can impact carbon emissions. 

We believe that communication is key to engagement. To promote effective communication, each report includes a 
breakdown of what the potential carbon emission savings look like in real terms, such as miles driven. This enables our 
customers to communicate the impact with their teams and drive real change in their businesses and supply chain.

Carbon
Forecast

Sustainable Solutions



Whilst we do not see carbon offsetting as the solution to achieving net zero, we think it is important to 
account for the carbon emissions we can’t yet remove. Our customers are invited to participate in Carbon 
Offset to offset the emissions associated with their deliveries through Verified Carbon Standard schemes. This 
programme encourages changing behaviours and helps support our customers’ sustainability strategies.

This programme encourages changing behaviours and can offset delivery 
emissions to support our customers’ sustainability strategies

Carbon
Offset

Sustainable Solutions



Assesses the 
chemicals and 
materials used 

within the 
products  

Focuses on 
manufacturer 

wellbeing, 
charitable and 
environmental 

initiatives

Accounts for 
manufacturing 
and sourcing of 

the products

Considers materials 
used to package 
the products and 
how they may be 

disposed of    

The defined categories graded for each product: 

PACKAGING PRODUCTPRODUCTIONPRODUCER

We have defined a comprehensive set of criteria across our product categories 
to objectively assess the sustainability of our products against one another. This 
criteria falls into four categories; 

A visual indicator of a product’s sustainability to support decision-making by using an 
objective set of key sustainable attributes.

Built with our customers in mind, Product Award offers a visual indicator of a product’s sustainability to support 
decision-making by using an objective set of key sustainable attributes.

An assessment of our customer’s contract quickly shows customers the sustainability performance of the products 
they choose against the selected criteria and helps to align alternatives with their priorities, whether it’s about plastics, 
non-toxic chemicals or recyclability. The Product Award enables customers to make informed decisions on the products 
they buy, improves access to sustainable choices and drives positive change through our supply chain.

To find out more 
click here to View

The defined categories graded for each product: 

Considers materials 
used to package the 

products and how they 
may be disposed of    

PACKAGING

Assesses the chemicals 
and materials used 
within the products  

PRODUCT

Accounts for 
manufacturing and 

sourcing of the products

PRODUCTION

Focuses on 
manufacturer wellbeing, 

charitable and 
environmental initiatives

PRODUCER

Product
Award

Sustainable Solutions

https://www.bunzlchs.com/CleanlineEco-UltraOne


Our approach is to constantly drive towards a more sustainable 
way of doing business by working closely with our supply chain 
partners to implement good business practice. In doing this, we aim 
to be purchasing in a socially and ethically responsible way whilst 
minimising our environmental impacts throughout the supply 
chain. This approach enables us to review all aspects of product 
manufacturing and packaging so we can reduce the environmental 
impacts of our products and deliver economically sound solutions 
to our customers. 

We expect our suppliers to meet or exceed local legislative 
requirements and applicable international requirements for 
workers’ welfare and conditions of employment, such as those 
set out by the International Labour Organisation and the Ethical 
Trading Initiative and aim to ensure that our suppliers apply 
these standards.

To monitor this, we carry out regular audits on our suppliers 
with the support of our dedicated Quality Assurance team. 
The audits include checks on employees’ terms and 
conditions of work, customer service capabilities, hygiene 
management systems and their policies and practices on 
environmental issues. We also check our suppliers against 
our ISO 14001 standard to assess how they are working 
to reduce the amount of non-recyclable material in their 
products and packaging.

Responsible 
Sourcing



BCHS Nottingham
Unit 4A Blenheim Park
Blenheim Industrial Park
Nottingham, NG6 8YP

Tel: 0115 927 2778

BCHS Plymouth
Units 2 & 3
Phoenix Business Park
Estover, Plymouth, PL6 7PY

Tel: 01752 736555

BCHS Ringwood
306-308 Old Barn Farm Road
Woolsbridge Industrial Park
Dorset, BH21 6SP

Tel: 01202 825287

BCHS Tyne & Wear
Unit 5A, Follingsby Avenue
Follingsby Park
Gateshead, NE10 8YF

Tel: 0191 419 6300

BCHS Warrington
6 Chesford Grange
Woolston
Warrington, WA1 4RQ

Tel: 01925 672250

Bunzl Cleaning Machines
BCMS House, Unit 89/90
Empire Industrial Park
Aldridge, Walsall, WS9 8UY

Tel: 01922 450670

BCHS Aberdeen
Souterhead Road
Althens Industrial Estate, Aberdeen
Aberdeenshire, AB12 3LF

Tel: 01382 774211

BCHS Birmingham
Unit 33 Jarvis Way
Gravelly Industrial Estate, Birmingham
West Midlands, B24 8HZ

Tel: 0121 327 4747

BCHS Bishops Stortford
Stansted Distribution Centre
Unit 9/10 Start Hill,Great Hallingbury
Bishops Stortford, CM22 7DG

Tel: 01279 655544

BCHS Bristol
Unit 16 Avon Bridge Trading Estate
Atlantic Road, Avonmouth, 
Bristol, BS11 9QD

Tel: 01179 380344

BCHS Carlisle
Units 2C
Port Road Industrial Estate
Carlisle, Cumbria, CA2 7AF

Tel: 01228 511232

BCHS Castleford
Unit 1
Willowbridge Way
Castleford, WF10 5N

Tel: 01977 522690

BCHS Norwich
Units 22 & 23
White Lodge Trading Estate
Hall Road, Norwich, NR4 6DG

Tel: 01603 615560

BCHS Croydon
Unit 2 Pegasus Road
Off Imperial Way, Purley
Croydon, CR0 4RN

Tel: 020 8667 0120

BCHS Edinburgh
Unit 4C, Seafield Way
Seafield Industrial Estate
Edinburgh, EH15 1T

Tel: 0131 657 6890

BCHS Glasgow
Unit 1 Imperial Park
West Avenue, Linwood
Glasgow, PA1 2FB

Tel: 0141 842 4310

BCHS London City
Unit 17, Thames Gateway
Chequers Lane
Dagenham, RM9 6FB

Tel: 0208 984 0016

BCHS Langley
Unit P, Heron Drive, 
Langley, Berkshire, 
SL3 8XP

Tel: 01753 214086

Contact BCHS at one of our 18 
branches across the UK

Our Locations



To find out more about 
Sustainability at BCHS, 
visit our website by 
clicking here.

Contact

You are invited to contact us with your enquiry 
or comments. Please liaise with our Head of 
Sustainability, Anna McArdle.

Email
sustainability.csuk@bunzl.co.uk

Contact Information

Email
info@bunzlchs.com

Telephone
0121 326 8921

www.bunzlchs.com

Post
Bunzl Cleaning & Hygiene Supplies
Unit P, Heron Drive, Langley, 
Berkshire, SL3 8XP

Phone & Email Response Times 
Monday to Friday, 9.00am - 5.00pm

https://www.bunzlchs.com/sustainability
https://www.bunzlchs.com/sustainability
https://www.bunzlchs.com/sustainability
mailto:info%40bunzlchs.com%20?subject=Sustainability%20Inquiry
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